
Eldorado Hotel Casino and Silver 
Legacy Resort Casino Hit the Jackpot 
with Lyris HQ

CUSTOMER PROFILE

	 The high customer 
acquisition and revenue that 
we have achieved through  
integrating email with social 
and mobile marketing has far 
exceeded our expectations. 
Lyris HQ’s embedded Web 
analytics enable us to see what 
campaigns are working so we 
can architect every customer 
experience for optimal rel-
evance, timeliness and results.
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Email campaign example 

ABOUT:

Eldorado Hotel Casino and Silver Legacy Resort Casino are some of the best places to enjoy Reno’s 
hottest nightlife. The casinos offer guests elegant boutique shopping, an award-winning health spa, 
dining and the largest center for gaming and entertainment in Nevada.

BUSINESS CHALLENGE: 

Eldorado Hotel Casino and Silver Legacy Resort Casino were faced with the challenge of how 
to better connect with their increasingly mobile audiences while continuing to build loyalty 
and add new customers. To address this challenge, the casinos needed to expand their online  
marketing to integrate both social and mobile components – allowing them to reach customers anytime,  
anywhere. At the same time, Eldorado Hotel Casino and Silver Legacy Resort Casino wanted to 
keep cost and complexity down, while increasing ROI and prospect conversion.

SOLUTIONS:

By leveraging  Lyris HQ’s all-in-one online marketing solution, both casinos have been able to 
apply a “tri-messaging” approach, which allows them to create meaningful and measureable  
dialogue across email, social and mobile channels. Additionally, through their successful integration 
of email marketing with mobile SMS, the casinos have effectively built mobile opt-in lists to increase 
real-time customer engagement. For example, Eldorado Hotel Casino and Silver Legacy Resort  
Casino inserted mobile short codes within email marketing campaigns and promotions to 
encourage customers and prospects to sign up for mobile alerts. As a result of their increased  
mobile opt in lists; the casinos have increased revenue by enticing on-site or nearby customers and  
prospects with timely offers for show, accommodation and dining deals. The embedded Web  
analytics in Lyris HQ also provide Eldorado and Silver Legacy with real-time insight into overall 
results and ROI, so they can better understand the impact of their online campaigns and how they 
interconnect.

LYRIS HQ BENEFITS:

Lyris HQ has enabled Eldorado Hotel Casino and Silver Legacy Resort Casino to:
•	 Drive new revenues while exponentially increasing immediate, personal, engagements with 

subscribers;
•	 Synchronize multi-channel campaigns for consistency, relevancy and ROI;
•	 Increase customer engagement and acquisition through reinforcing marketing messages 

across email, social and mobile channels;
•	 Leverage email marketing to trigger mobile call-to-action and to increase fan bases on social 

sites including Facebook, LinkedIn and Twitter;
•	 Reduce complexity by eliminating disparate online marketing tools and support services; and
•	 Gain a holistic view of campaign results across multiple online marketing channels.
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