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At the same time, authentication protects reputable email marketers 

and reassures ISPs that an email and its sender are legitimate. In fact, 

the move to universally adopt some form of authentication is under 

way. A recent study showed that more than half of large companies 

in key industries involved in electronic commerce now use Domain-

Keys, Sender ID (which EmailLabs also supports), or both. Accord-

ing to the research,
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now use authentication for outbound email. As authentication  

becomes universal, no email marketing organization can a�ord to 

ignore it. �e risks to their brand, reputation and email marketing 

campaigns are too great to ignore.
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�e EmailLabs DomainKey implementation is one of the most  

robust available, because all messages exiting our server that use the 

default EmailLabs mailing addresses are digitally signed. For those 

who want to use their own address or domain, EmailLabs’ Domain-

Keys implementation allows you to add that domain. �en, through 

a tool in the EmailLabs user interface, companies can receive all the 

necessary keys and information to complete the DomainKeys setup 

in their own DNS. Users can add multiple domains or generate  

multiple keys for each domain. 

EmailLabs also veri�es that a marketing organization has set up each 

domain properly. If not, EmailLabs identi�es the problem and alerts 

the user. If the user can’t �x the problem – or misses it – and sends 

the message anyway, DomainKeys will not sign it. �e unsigned 

message may be slightly preferable, because it has a better chance of 

getting through than one with a broken signature.

Deliverability will remain an ongoing challenge that email marketers 

need to attack on all fronts. Our implementation of DomainKeys 

enhances the strengths of EmailLabs to aid deliverability. Better yet, 

we’ve added DomainKeys as a standard feature, available at no added 

cost for our customers. �e result is improved access to the inboxes 

of Yahoo’s millions of email clients. It’s another good reason for email 

marketers to choose EmailLabs as their email service provider.


