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you have the content, you have no way to assemble and send the 

message automatically while maintaining high delivery rates and  

e�cient reporting. 

Enter the �exible EmailLabs API, which enables you to specify the 

recipient’s email address, the “envelope” information and the con-

tents of a customized message to deploy to that particular recipient. 

You also have the option to retrieve the body of the message by link-

ing to a speci�c Web page (i.e. a URL on your Web site) from which 

EmailLabs can pull the HTML content for you.  Once you’ve done 

that, our transaction processor takes care of the rest and deploys the 

message immediately. 

Or perhaps you’re a publisher who must notify customers when their 

subscriptions are about to expire. But sending, say, 6,000 email re-

newal messages every day, each with its own due date, gets a bit 

complicated – especially if the ideal is to send three reminders set at 

45, 30 and 15 days before expiration. And the last thing you want 

to do is anger a subscriber by continuing the notices after they’ve 

renewed. Creating these emails manually chews up time and risks 

an enormous amount of human error, but what if you don’t have 

the programming resources to develop a custom system with all the 

necessary triggers built in? 

With EmailLabs, it’s remarkably easy to set the necessary triggers 

in a simple user interface; the same interface enables you to quickly 

schedule the messages to deploy at speci�c intervals based on a sub-

scription date in the EmailLabs database. You also can add restric-

tions to prevent the message from resending if the user has already 

renewed. Finally, once created, the messages will continue to send 

automatically to newly added or updated members until they no 

longer meet the criteria of the trigger or the trigger is purposely disabled.
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In nearly any industry today, success depends on recruiting and 

maintaining loyal customers who trust your brand. �at puts enor-

mous pressure on online marketers’ ability to craft and deliver time-

ly and e�ective event-based messages that don’t blow the budget. 

EmailLabs’ triggering and transactional capabilities simplify the pro-

cess – and make sure it’s done right.


